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Our Client: O

A half-billion-dollar design, e
engineering, construction

and mechanical services
firm, Stellar is a world
leader in designing and
building food processing
plants, serving clients
such as Heinz, Starbucks,
Nestlé and more.

— Challenge:

Traditional marketing and sales tactics like
trade shows and cold calls are not as effective
as they once were. Today, potential clients
do their homework before sending an
email or submitting a request for proposal
(RFP). They turn to the internet to solve
problems and answer questions, which
presents an opportunity. If Stellar could solve
those problems and answer those questions,
the company would be positioned as the
industry expert and the go-to provider the
prospect would turn to when ready to buy.
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Our Solution:

In 2013, we helped Stellar launch Food for Thought, a blog focused on the design and

construction of food processing facilities. Food for Thought features weekly posts authored
by Stellar subject-matter experts (with help from our team of ghostwriters). The content focuses
on issues affecting food manufacturers, establishing Stellar as an authority in the industry.

Our team manages Food for Thought
from start to finish, including:

Developing the
1 % blog’s strategy

Managing its &
editorial calendar E 2

Researching and

3 ag writing engaging
content

Running SEQ

analysis and tracking |Z] 4
performance data

Y%z Distributing
5 el email newsletters

Proactively
pitching posts to \{A\ 6
trade media

We also launched an editorial board
that meets regularly to drive the direction
of the blog’s content.

E| BUT THE BLOG WAS JUST
N A STARTING POINT

We developed a content platform full of
e-books, checklists, white papers and
infographics that attract and nurture

high-quality leads that can be passed on
to the Stellar sales team to close the deal.
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Results:

The Food for Thought blog has solidified Stellar’s reputation as an
industry leader and generated millions of dollars in business—
well beyond the company's initial investment.

SO FAR,
FOOD FOR THOUGHT
HAS GENERATED:

- MILLIONS 2
N NEW%
‘ =_— - 60 + QUALIFIED
i LEADS
INCREASE
— 800/0+ \ GOOGLE
ORGANIC TRAFFIC
- 600/ + INCREASE -
O LINKEDIN-

‘ 0/ INCREASE
4 0 IN UNIQUE
WEB VISITORS

!
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The blog's effectiveness has even received national recognition with
a first-place win in the Society for Marketing Professional Services
(SMPS) Marketing Communications Awards. In 2015, Food for
Thought won the Jacksonville Business Journal's BizTech award

for “Best Website for Generating Business and Leads.”

SMPS

Society for Marketing
Professional Services

Quality content was key to driving an 80%* increase in organic traffic

food plant site selection Q

All News Images Maps Shopping More Settings Tools

About 132,000,000 results (0.58 seconds)

< Five Things To Consider When Selecting A Site For Your New Plant ...
stellarfoodforthought.net/five-things-to-consider-when-selecting-a-site-for-your-new-... ¥
Oct 9, 2014 - Site selection Earlier this year, Food Processing magazine's Kevin T. Higgins claimed
that being a food manufacturer was the next best t

B Google

strategic planning for food plants Q
FOOD PROCESSING -- Site Selectic
siteselection.com/features/2008/jul/Food-Proc:
The buy-local movement gains steam — and impac
wrestle with rising costs of commaodities and fuel.

All Images News Shopping Videos More Settings Tools

About 1,380,000 results (0.93 seconds)
The Art and Science of Locating a N¢
www.areadevelopment.com/...site-selection.../|  Strategic Planning for Food Manufacturers Is More Crucial Than Ever

As your company grows from a local to regional plé  www.foodmanufacturing.com/.../strategic-planning-food-manufacturers-more-crucial... ¥
structure and processes around real estate and sif Apr 1, 2014 - Is your plant prepared to respond in the event of a food safety recall? These are some
of the questions a strategic plan can answer.

- PPl Gtrategic Planning - Stellar
https://www.stellar.net/media/83209/strategic_planning.pdf v
food-processing companies are realizing the importance of strategic plans. ... facilitates effective
decision-making, especially where plant design and capital ...

8 Six Ways Your Food Processing Facility Will Benefit From a Strategic ...
stellarfoodforthought.net/six-ways-your-food-processing-facility-will-benefit-from-a-... ¥
Jan 3, 2014 - Food processing companies can create a strategic plan at any time. ... in the design,
engineering and construction of food processing plants.

- Three Steps in Developing a Food Processing Manufacturing Plan ...
stellarfoodforthought.net/three-steps-in-developing-a-food-processing-manufacturing... ¥
Jan 16, 2014 - After creating a business plan and specifying your food. ... Developing a
manufacturing plan is generally the second phase in the strategic planning process. ... plant’s sales
and growth projections, a manufacturing plan will ...

-8 Strategic Planning for Food Processors: 4 Elements Your Business ...
stellarfoodforthought.net/strategic-planning-for-food-processors-4-elements-your-bus... ¥
May 26, 2016 - We'll be chatting about how strategic planning can benefit food manufacturing
plants, and how you can get started with developing your own ...
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Developing Stellar as an industry
expert in key trade publications

Food for Thought blog posts are regularly
republished (at least once a week) by
food industry trade media, extending
its monthly readership to more

than 610,000 people. In fact, several
publications now turn to Stellar subject-
matter experts to provide input on
articles and to produce editorial content.

Increased sales and website traffic are
obvious signs of the blog'’s success, but
none of that would be possible unless
the content was strategic and high-value.
Mission accomplished.

€€ ] LOVE YOUR BLOG AND READ IT EVERY WEEK_ IT REALLY DEMONSTRATES
How WELL You KNOW AND UNDERSTAND OUR MARKET. ¥’

CEO of large food manufacturer (Stellar's target audience)

,‘ If you're ready to discuss how content marketing can generate revenue for
your AEC firm, please contact us at info@rep-ink.com or sign up for a

complimentary, no-obligation consultation.
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