A

CASE STUDY:

Patterson + Sheridan

ells its Technical Story
and Wins New Business with
Crisp, Compelling Content

REPUTATIONINK

904 374.5733 | info@re -ink.com



mailto:info%40rep-ink.com?subject=Get%20The%20Ink

RI

ATA
Our Client:

Patterson + Sheridan, LLP is
an intellectual property law firm
specializing in patent preparation
and prosecution, litigation and
strategic counseling for a range
of innovations.

Intellectual property law is a unique
segment of the legal landscape: It requires
a deep understanding of engineering,
technology and hard sciences. In 2012,
Patterson + Sheridan wanted to revamp
its website messaging to effectively
position its complex services. That's
when they found us.

However, the firm soon realized that in order
to stand out from the competition, it needed
even more content that packed a punch.

PATTERSON + SHERIDAN

/

World-class patent lawyers.
Strategic IP business advisors.
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Our Solution:

Writing new website copy was only the beginning. By conducting technical research and
working with the firm'’s subject-matter experts (SMEs), we developed dynamic case studies
and bios for the Patterson + Sheridan team.

Generating business with insightful case studies

Publishing short, engaging case studies—written in plain, conversational language—isn't
something many law firms do. These written examples can highlight client relationships,
showcase expertise and demonstrate a firm's ability to solve particular problems. Creating
these case studies typically involves:

" Interviewing attorneys about RATTERSONSHERIDAN v
cases and issues A I T B e e I T B T A

Our Experience

0O Conducting background
¢ research for context and detail

FEATURED CASE STUDIES PUBLISHED PATENT APPLICATIONS

SEARCH ALL CASE STUDIES ¥

& | Translating the complex issues

= into conversational language
Patterson + Sheridan Speeds Time to Patterson + Sheridan team's deep ‘means- ‘Sale of Industry-Leading Patent Portfolio
. . Market for Fortune 100 Client's New plus-function’ knowledge instrumental in Funds Client's Next Product READ MORE
@ eveloping a targeted marketing

UGS message around that example

Technical Knowledge, Team Approach Key  Biingual Atiorneys Help Overseas Clients Strategic Approach Enables Client to

We know how to ask the right questions

and craft a case study that is powerful and o i N i e M
simple at the same time. Conversational ‘
language doesn’t “dumb down"” the topic,
it strengthens it by making it easier to
consume. No one wants to do extra work
to read and understand material, even
corporate counsel.

Closely Partnering with our Client Leadsto A Global Approach to Serving Clients Drafiing and Filing Five Patent Applications
Multiple Patent Applications and Earlier READMORE in Five Days READ MORE
Filing Dates READ MORE

World Energy Systems, Inc. - Patent M&A Due Diligence Saves Company Millons
Portfolio Development READ MORE READMORE
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Bios that tell a story and
capture attention

People don't hire law firms, they hire
lawyers. As the most-visited and most-
viewed pages on law firm websites,
attorney bios are important. Yet they LSRR gl

are typically a bulleted list of where the A e Ll
lawyer went to law school and every Design Patents

Jessie Herrera h d protecting

single matter he's worked on since then. ) i o s o o i NS00 S i et

, their usage has paled in comparison to utilty
patents. However, recent high-profile cases such as Apple v. Samsung have brought their value and
importance to the forefront.

Personal and engaging bios draw omects T —
cmamonal rnts s ot o b dsk aco v pper o e camor, &

clients in and set attorneys apart. ST PR
They can be a key differentiator

. Jessie D. Herrera, Jr.

in a crowded market. We created

Houston, TX
713.576.5043
713.623.4

numerous bios to showcase s
personalities, illustrate e
Dractice area Sweet SDOtS ...........................
with specific examples and feature
community involvement. .

PATTERSON +SHERIDAN ..+

WHAT WE DO | OUR DIFFERENCE EXPERIENCE | Y OFFICES | ¥ MORE
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WHAT WE DO OUR DIFFERENCE EXPERIENCE ¥ OFFICES ¥ MORE

W. Bruce Patterson, Partner

BIOGRAPHY ~ CONSUMERPRODUCTS ~ COMMUNITYINVOLVEMENT  CASESTUDIES ~ NEWS  PUBLICATIONS

Community Involvement

2015 8P MS 150. Click here.
for more information on how

Bruce also heads up Patierson + Sheridan's participation i the BP
& o join us for the 2016 ride.

n annual 150-mile bike ride benefiting the National Multiple
of
ing funds for a worthy cause,

but 2
and staff members to socialize outside of the office.

When he's not volunteering, leading chariy bike ides, or organizing
the firmis annual hil cook-of, you'l find Bruce playing his acoustic
guitar at a ocal open-mike night.
W. Bruce Patterson
Partner Burning Man is an annual
BT show where participants
e dedicate themselves to the
713.623.4844. spiit of community, art, seff-
bpatterson@pattersonsheridan.com expression, and self-
reiance. This year, Bruce
DOWNLOAD MY VCARD > Patterson attended to
support the arts on behaf of
Patirson + Sheridan.
Click here to see more
pictures!
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Results:

By translating complex information into an easy-to-understand
format, Patterson + Sheridan has built credibility and authority
online and beyond. Ghostwriting articles has also saved the firm
valuable time while allowing us to generate content that would
otherwise go unwritten.

This clear and concise content stands out from the mass of legalese and jargon-filled writing in
the legal industry, setting Patterson + Sheridan apart while being persuasive at the same time.

i - &

£ € When our firm was building our robust, new website, we relied on
Reputation Ink to write all of its content. Their team interviewed
key partners and quickly came back with

that

Of our ﬁrm. , , — W. Bruce Patterson, Partner

Bruce continued, “I was most impressed by their ability to research and provide accurate,
technical information on our various intellectual property practice areas and case studies. We will
definitely continue to partner with Reputation Ink for our writing and public relations needs.”

A‘ Ready to work with a marketing firm with deep legal industry knowledge
to develop high-quality content and secure high-profile media placements?

Contact us at 904 374.5733 or info@rep-ink.com.
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